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The University of Dayton News Release 
March 5,. 1993 
Contact: Rosemary Harty or Pam Huber 
IT'S CLEAR: THIS MARKETING SCHEME IS COLORLESS - Clear cola, clear beer- even Ivory 
Liquid is rejecting its very name to put a new and different product on the market. What's behind this 
sudden craze to put products that look like water on supermarket shelves? A marketing fad, says William 
Gaidis, associate professor of marketing at the University of Dayton. "People are doing it because it's 
somewhat trendy," Gaidis said. One company launches a new twist on their products; imitations follow. 
The marketing strategy is to grab new customers to boost flat sales, to introduce something that captures the 
public's imagination. "It may take competitors a few months to imitate," he said. "These things can be 
copied so readily." Gaidis believes this trend will be short-lived. 
To Gaidis, the idea of a "clear" beer - to be introduced by Miller Brewing Co. - seems somewhat 
silly. "The flavor of beer has always been tied to how deep the color is," he said. 
Contact William Gaidis at (513) 229-3701 or (513) 748-9539. 
HILLARY'S ROLE- Hillary Rodham Clinton is redefining the role of a first lady, says Laura Baumann, 
adjunct assistant professor of political science at the University of Dayton who is teaching a "Women in 
Politics" course this semester. "One of the things women have lacked is a 'good old boy' network because 
there haven't been many women in high places. Ms. Clinton has a prominent and serious role in the 
administration, and she is fostering a 'good old girls' network because she knows so many competent and 
capable women." Baumann says Hillary Clinton's role is signalling a transition in generations. "We 
probably won't see any future first ladies who are not career women." 
Call Laura Baumann at (513) 229-3626 or at home at (513) 829-4614. 
BOYS WILL BE BOYS- Whether you're male or female depends on biology. Whether you're 
masculine or feminine depends on gender socialization, says Marilyn Fischer, assistant professor of 
philosophy who is teaching a course on philosophy and women at the University of Dayton this semester. 
"You can look-at a toy store and label most of the aisles as boy toys or girl toys," Fischer says, adding that 
MTV videos also promote stereotyped gender roles including "pervasive violence by men against women." 
What she finds disturbing about traditional roles is the power imbalance between the genders. "And that's 
one reason why most women don't have jobs that are anywhere near the glass ceiling," says Fischer. 
March is Women's History Month. Call Marilyn Fischer at (513) 229-2809 or at home at (513) 299-5703. 
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